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DESIGN ESSENTIALS

Eva-Lotta Mattsson

Comprehensive training The following pages show
in graphic design covering the presentation design as
typography, images, color, well as visual examples.
design principles, and the

VistaPrint design styles.

It's art if it can't be
explained. It's fashion
if no one asks for an
explanation. It's design
if it doesn't need
explanation.

— Wouter Stokkel
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Photos
I

People

Anna Smith, 28
Berkley, California

— Such a great
experience! West
to West Trails
made sure our hike
had everything

we wanted. Can't
recommend
enough!

— PERSONALIZED HIKING
EXPERIENCES FOR BEGINNERS
AND EXPERTS ALIKE —

1.866.614.8002 WEST
hello@westtowest.com —to—

WEST
westtowest.com TRAILS

Eva-Lotta Mattsson
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Color schemes
[

OPENING HOURS

MONDAY - FRIDAY
SATURDAY

Eva-Lotta Mattsson
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Font combinations
[T

Mood

Fonts are clothes for

your text to wear. - )
tead
( 7556

Me

Eva-Lotta Mattsson
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Alignment & Anchoring

EXAMINING
CREATIVE PROCESSES
IN DESIGN

01.01.21-30.04.21
BAUHAUS ARCHIVE

knesebeckstr. 1-2
berlin-charlottenburg
bauhaus.d
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VP design styles
I ——

Clean & Simple

AN
timeless

modern

professional/corporate
MAJA WOLFF

FREELANCING PROOFREADER
AND TRANSLATOR WITH 10+

YEARS OF EXPERIENCE sim p| Istic
EXCELLENT REFERENCES FROM C
TOP PUBLISHERS SOphlstlcoted

ENGLISH / GERMAN / SWEDISH 1
! ! precise

minimalist

+46 (0)73 68 2518 sleek

maja.wolff@gmail.com

Businesses that describe their style as “clean and simple" are
uniquely contemporary and have refined tastes. This style is
simplistic with a clean aesthetic — recognizable by a minimal
color palette and use of white space for structure. These
businesses know that “less is more" actually says a lot and can
make a bold statement.

Eva-Lotta Mattsson
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VP design styles
——

Rustic & Vintage

Cup of Joo PRESGES
LOYALTY CARD
Cw Mﬁe 10th coffee for free! WOl"n

QUALITY ROASTED SIN(;E 1990 retro
nostalgic

texture (wood, watercolor, chalkboard etc.)
natural material
craftsmanship

www.cupofjoe.com ﬂ

Businesses that describe themselves as "rustic and vintage”
aren't flashy, but they still have a sense of style. They are
authentic, dedicated to their craft and aren't afraid to get
their hands dirty. These businesses pay homage to hard work
and an era when less was more.

Eva-Lotta Mattsson
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VP design styles
I ——

Fun & Whimsical
playful
quirky

P/ay unexpected

CAFE
carefree

A space for kids to play, while I nV|t| N g
the grown-ups relax X
bright

Fehrbelliner Str. 44 | nfo rma |

Prenzlauer Berg

Monday - Sunday
A place for all ages 10-19

4

Businesses that describe their style as “fun and whimsical” are
relatable, charming, warm and inviting. These businesses value
being different and not taking themselves too seriously which
allows them to stand out from their competition.

Eva-Lotta Mattsson
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EVENTS

VP design styles
——

Elegant & Formal
classic

chic

confident
polished
exclusive
luxurious

refined

dignified

Businesses with a style that is best categorized as "elegant

|n

and formal” are confident, refined and like to stand out. They
want to be seen as premium and high-end. While they may
like a bit of flash or shine, it is often balanced out by use of

negative space.




Portfolio Vista

v

DESIGN ESSENTIALS

VP design styles
——

Bold & Colorful
Vile]gelals
energetic
dynamic
exciting
extreme
modern
innovative

FRESH FRUIT AND
VEGETABLES EVERY
SATURDAY AT
BOXHAGENER PLATZ.

Businesses that describe their style as "bold and colorful” are

WE ALSO PROVIDE BASKETS innovative, fearless, adventurous and dynamic. This style can
FOR COMPANIES. ) ) ] )
be fresh, youthful, eye-catching, and kinetic. These businesses

fruit-of-| di il .
TR0t Ty aren't afraid to make a statement.

Eva-Lotta Mattsson



Portfolio

v

DESIGN ESSENTIALS

Elements of design

- \ l\\\ I . B
\‘\\\ AL
B HEU. ..

Color Line Point Shape Form Texture Size Value Space Direction

Typography

Image

Eva-Lotta Mattsson
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Principles of design
I——

Proximity
RECIPE NO. FIVE

LEMON DROP
MARTINI

White space
Alignment
Contrast

Repetition

INGREDIENTS
vodka or citron
vodka, cointreau,
lemon juice,
simple syrup

RIM THE GLASS WITH SUGAR
A classic lemon drop is served in a martini glass with sugar on
the rim. This helps to balance out the tart flavor of the cocktail.

SHAKE IN A COCKTAIL SHAKER
Take the vodka, Cointreau, lemon juice and syrup, and shake it
together in a cocktail shaker filled with ice.

STRAIN INTO A GLASS & ADD GARNISH
Strain the drink into the martini glass and add a lemon twist.

Eva-Lotta Mattsson
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Poster exercise
[F

MUSEUM OF NATURAL HISTORY MUSEUM OF
NATURAL
HISTORY

HORNS
HOOVES
HIDES

FROM ARCTIC UNICORNS TO BULLET PROOF BEASTS

01.08.20
02.04.21

BEASTS

01.08.20 - 02.04.21
INVALIDENSTRASSE 43,10115 BERLIN

OPENING HOURS
TUESDAY - FRIDAY

9:30 - 18:00

WEEKENDS / PUBLIC HOLIDAYS
10:00 - 18:00

OPENING HOURS

seemsndeberin MUSEUM OF NATURAL HISTORY S

WEEKENDS / PUBLIC HOLIDAYS
OPENING HOURS | TUESDAY - FRIDAY 9:30 - 18:00 | WEEKENDS AND PUBLIC HOLIDAYS 10:00 - 18:00 10:00-18:00
INVALIDENSTRASSE 43,10115 BERLIN

g R INVALIDENSTRASSE 43, 10115 BERLIN museumfuernaturkunde.berlin

Eva-Lotta Mattsson
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PANDEMIC DESIGN
PORTAL

The Pandemic Design Portal
was created as a response
the Covid outbreak.

The aim of the assignments
in the portal was for CCO
Specialists to explore the

CkAZL
RASTARD

s DELIVERY

2SERVICE

Eva-Lotta Mattsson

Vista

continued importance of
physical marketing materials
for businesses suffering

the consequences of lock-
down, as well as practicing
incorporating a company’s
visual identity into designs for
various products.

The following pages show
some of the visual examples |
created for these assignments.

WEDNESDAY - SUNDAY
12:00 - 20:00

We aim to make all deliveries contactless.

We will leave your order in front of your
apartment door, ring the bell and run
away like children.

Delivery to:
12043 112045 1 12047 112049 | 12053
12055 | 12059 112435 | 10967 1 10999

de.crazybb2b.com

STAY HOME! STAY SPICY!
#STICKTOGETHER #STAYSAFE

IF YOU KEEP ORDERING
HOTSAUCE, WE'LL KEEP
MAKING IT.

Use the code:
HOT20 at the checkout for a 20%
discount on everything.

www.crazybsauce.com

Vish&Chips ...........cooviiiiiiiiiiiiii 10,00
Fish&Chips .............coooiiiiiiiiiiiiiean, 10,00
Beefless Bastard Burger ......................... 8,50
Chicken Bastard Burger ......................... 6,00
Seitan Bastard Burger ............................ 6,00
Chicken Wings .............cccceeveiiiiiiinenns. 5,50
Cauliflower Wings .................cccooeviinnnn. 5,00
Fries ... 2,50
Jalapeno-cheese Fries ............................ 4,00
Jalapeno-cheese Fries (vegan) ................ 4,00

2 METER DISTANCE, PLEASE

#STICKTOGETHER #STAYSAFE

Jalapefio&Date .....................coeeiiiiiinl. 5,90
Scotch Bonnet & Caribbean Spices .......... 5,90
Chipotle & Pineapple ............................. 5,90
Habanero & Tomatillo ............................. 5,90
Ghost Pepper&Mango ........................... 5,90
Trinidad Scorpion & Clementine .............. 5,90
Carolina Reaper & Blueberry ................... 5,90
SuperhotFatalii ..................................... 12,90
SuperhotNaga ..................ooooiiiiiiiiinl. 12,90
SuperhotReaper ..............ccoocoeeiiiiiiiinns. 12,90

A
I'I:ASTARD

A6 postcard (left)

Poster for A stand (above) Created in VP design studio
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PORTAL

Window decals (left)
Poster for A stand (above) Created in VP design studio

Eva-Lotta Mattsson
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#LEAVE
NOONE
BEHIND

I+

NATURKOSMETIKeBERLIN

Solidarity instead of
selfishness!

iplusm.berlin

Eva-Lotta Mattsson
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#LEAVE
NOONE
BEHIND

NATURKOSMETIKeBERLIN

Solidarity instead of
selfishness!

#LEAVE
NOONE
BEHIND

While we practice home office, hand washing
and social distancing, thousands of refugees
have been suffering for months in camps
without adequate hygienic facilities and
without the necessary space to prevent the
spread of viruses.

You buy and we donate.

Combine self-care with crisis assistance with a single
purchase. Until the end of June 20% of our revenue will
go directly to SyrienHilfe eV.

FAIR
ORGANIC
NATURKOSMETIK*BERLIN \/EGAN

iplusm.berlin

HELP OUT YOUR LOCAL COMMUNITY
wirgegencorona.com

quarantaenehelden.org

betterplace.org

A6 postcards

#LEAVE
NOONE
BEHIND

While we practice home office, hand washing
and social distancing, thousands of refugees
have been suffering for months in camps
without adequate hygienic facilities and
without the necessary space to prevent the
spread of viruses

You buy and we donate.

Combine self-care with crisis assistance with a single
purchase. Until the end of June 20% of our revenue will
go directly to SyrienHilfe eV.

FAIR
ORGANIC
NATURKOSMETIK+BERLIN \/EGAN

iplusm.berlin

HELP OUT YOUR LOCAL COMMUNITY
wirgegencorona.com

quarantaenehelden.org

betterplace.org

Created in VP design studio
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FULL SERVICE
STANDARD WORKSHOP

A multi-session workshop |
created for CCO Specialists
practicing all aspects of Full
Service Standard - finding
out and understanding
customer needs, goals,
target audience, and
industry in order to create a
suitable design suggestion.

PRIVATE DENTAL PRACTICE
FALKENBERG

Always with a smile!

TIME FOR A
NEW VISIT

We're looking forward to
seeing you again!

Eva-Lotta Mattsson

Vista

Visual example created

to summarize the

group discussion about
appropriate design choices
and existing design
conventions within different
industries.

PRIVATE DENTAL PRACTICE
FALKENBERG

Always with a smile!

TIME FOR A NEW VISIT!

Welcome!

PRIVATE DENTAL PRACTICE
FALKENBERG
Alltid med ett leende!

HELLO

WELCOME TO US ON

Can't make this appointment?
Contact us as soon as possible to set up a new time.

0346-132 10

Telephone hours weekdays 07:30-16:00

Vasterhavsvagen 2
311 42 Falkenberg

private-dental i berg

PRIVATE DENTAL PRACTICE
FALKENBERG

Always with a smile!

HELLO
Martin

WE'LL SEE YOU ON

Monday 12/10 08:30

Can't make this appointment?
Contact us as soon as possible to set up a new time.

0346-132 10

Telephone hours weekdays 07:30-16:00

Vasterhavsvagen 2
311 42 Falkenberg

private-dental

A6 postcards

Created in VP design studio
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POSTER EXERCISE
TYPOGRAPHY

A workshop created for CCO
Specialists to practice working
with typeface combinations,
size, weight, and style while
also exploring the format of a
poster.

Visual example created to
summarize the topics brought
up in the workshop.

Eva-Lotta Mattsson

DEER
CINEMA

OPEN AGAIN

PROGRAM, BOOKING + EVERYTHING ELSE
www.deerhillcinema.com

TICKETS €8 DISCOUNTED FOR STUDENTS AND SENIORS
FILMS START 21:45 ADMISSION 21:30
DRINKS AND FOOD AVAILABLE FOR PURCHASE

B1 poster Created in VP design studio
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THANK YOU FOR
LOOKING!

Eva-Lotta Mattsson



